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Contents of Course Package:
Week 1: Introduction to Economics, Micro and Macro, Using Models.

[1] Kay, J. 1996, Economics and business, in his The Business of
Economics, Oxford University Press, Oxford, pp. 3—-8.

[2] Maital, S. 1994, Hidden costs, Executive Economics, The Free Press,
New York, 21-38.

[3] Besanko & Braeutigam, DRAM chips, opportunity costs, and the
difference between accounting costs and economic costs,
Microeconomics: An Integrated Approach, NY: Wiley, 2002, pp. 263—4.

Week 2: The Competitive Market Model

[4] Gregory, D., Too many lobsters make for a very Crustacean Christmas,
Sydney Sun-Herald, Nov. 30, 2003, p.29.

[5] Glug, glug, glut, The Economist, December 16, 1999.

[6] Extract from Lewis, M., Liar’s Poker, Coronet, London, 1989, pp.
206-9.

Week 3: Applications of the Competitive Market Model

[7] Christensen, R.T, and Jordan, W., 2001, The two-period model, in their
Fundamentals of Corporate Finance, NY: McGraw-Hill, pp. 20-31.

[8] Mansfield & Yohe, Fur sales take a hit, Microeconomics, NY: Norton,
2001, pp. 135-6.

[9] Mansfield, Allen, Doherty, & Weigelt, Price cutting at the Times,
Managerial Economics, NY: Norton, 5th ed., 2001, p.115.

[10] Mansfield & Yohe, What would the effects of national dental insurance
be? Microeconomics, NY: Norton, 2000, pp. 284-5.

[11] Mansfield, E., “The cocaine epidemic,” in Applied Economics, NY:
Norton, 1997, pp. 47-53.

Week 4: The Firm

[12] Maital, S. 1994, Sunk costs and tennis elbow, Executive economics, The
Free Press, New York, pp. 38-40.
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[18]

Mansfield, Allen, Doherty, & Weigelt, How Harley-Davidson has
reduced costs, Managerial Economics, NY: Norton, 2001. p.323.

Mansfield, Allen, Doherty, & Weigelt, How Nucor stays on the
production function, Managerial Economics, NY: Norton, 2001, pp.
248-9.

Samuelson, P.A. 1970, Airline takes the marginal route, Readings in
economics, 6th edn, McGraw-Hill, New York, pp. 184-6.

Mansfield, Rice-milling in Indonesia, Microeconomics, NY: Norton,
1988, pp. 194-5.

Besanko & Braeutigam, Free entry into an increasing-cost industry:
The solvent extraction business in India, Microeconomics, NY: Norton,
2002, pp. 392.

Non-profit objectives.

Week 5: Market Power: Monopolies and Monopolistic Competition

[19]

[20]

After Ansett: flyers bumped and baffled, 14 September, 2002, The
Australian.

Shapiro, C. and H. Varian, “Versioning: The Smart Way to Sell
Information,” Harvard Business Review, Nov—-Dec 1998, pp. 106-114.

Week 7: Determining Economic Growth

[21]

Mankiw, N.G., 2002, Economic Growth I, Chapter 4 of his
Macroeconomics, 4th ed. World Publishers, 2002, pp. 77-103.

Week 9: Strategic Behaviour

[22]

Smith, R. 1996, Business as war game: A report from the battlefront,
Business 2.0, September.
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